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Title of the session 1.2.2 : Sustainable Tourism with a territorial base: strategies for 
recovery. 

 
Thematic Line 1: The territory as a basis for innovation and economic, social, and 
environmental reactivation. 
 

Sub-theme 1.2 : Innovative strategies for a post-pandemic time. Towards collaborative, 
resilient, and inclusive times. 
 

Organizers: ORU Fogar 
 
Date: 28/05/2021 

 
Time: 8:00 - 9:30 (UTC-3) / 13:00 - 14:30 (UTC+2) 
 

Platform: Zoom 
 
Capacity of the session: 150 
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Language: Spanish, French, and English. 

 

 



 

Short summary of the session (max. 250 words): 
Tourism is a key development factor. It has a great capacity to create employment and, 
in poor contexts, it is an important support to the primary and more traditional 
secondary sectors. Today, with the pandemic, it is one of the economic sectors that has 

been most affected by the restrictions imposed by COVID-19. It is just as certain that, as 
soon as health conditions permit, individuals and families who have been able to stay 
afloat will travel. It is important to take advantage of the strength of this uprooting, to 
generate employment, to energize sectors and to radiate dynamism. However, this new 

tourism should correct the mistakes that have been made in recent decades. In the 
years to come, we need responsible tourism that respects the environment, local 
customs, habits and culture, is sensitive to the dynamics of everyday life in the 

territories and is willing not to change their rhythms. 
 

 
1. Conceptualization of the session (max. 1000 words) 

 
In its previous editions, the LED World Forum has not devoted attention to the tourism sector 
as a factor of development. This is necessary because tourism has a very large capacity to 

create employment. Moreover, in poor contexts, is an important support to the primary and 
secondary traditional sector. All territories, on the other hand, have some type of resource, 
that if it is correctly promoted, can become a tourist attraction. Who does not have a historical 

past, has a unique landscape, gastronomy, or singulars traditions? A glacier and a desert can 
be attractive. At this point, local and regional governments must have a strategy to take 
advantage of these resources. 

 
As certain as this potential exists, there are multiple effects on the way in which tourism can 
generate significant distortions in economic and social life, to the point of producing 
phenomena of tourism phobia. Tourism does not have the stability of other economic sectors. 

It depends on multiple factors, political, possible natural phenomena, and changes in the 
market demand. Wages in the sector are often low. Moreover, the resources generated go to 
tourism managers and not to Aboriginal populations. The intensive exploitation of certain 

destinations, with cheap and disrespectful mass tourism, can generate more environmental, 
social and security costs for the local economy than the profits generated.  
 

If at other times we had to devote great attention to these possibilities of creating jobs, 
wealth, and development, at this time of pandemic this attention must be even greater. 
Certainly, tourism, in its entirety, is one of the economic sectors that have been most affected 

by the restrictions imposed by COVID-19. From tourist agencies to hotels, they have been 



 

paralyzed and, in most cases, with the doors closed for months. Activity has often dropped to 
zero. It should be seen how all these assets are recovered and put back into operation.  

 
As true as this is that the 2020 restrictions are going to see travel skyrocket as soon as 
possible. Thus, individuals and families who have been able to stay afloat will reactivate 

tourism as soon as sanitary conditions allow. It is convenient to take advantage of the strength 
of this start, to generate employment, energize sectors and radiate dynamism. Howe ver, this 
new tourism should correct the mistakes that had been made in recent decades. We need, 

no longer in the post-pandemic, but in future years, a responsible tourism, respectful of the 
environment, with native customs and culture, sensitive to the dynamics of normal life in the 
territories and with the will not modify their rhythms. 

 
Thus, as certain as this reactivation potential is there, we know from experience that there 
are multiple dangers identified in many different situations, it is evident that well-planned 

and permanent public policies are necessary. This is necessary, to manage flows, diversify 
points of interest and give a dimension to the attractiveness of each territory. At this point, 
the social and environmental sustainability of all projects is essential, as much as having a 
territorial vision, avoiding over-exploitation and being aware that some areas can be very 

fragile. 
 
We must pay attention, in the title of the session, to both the concept of "sustainability" and 

the concept of "territory". The examples that must be shown, must be examples of 
environmentally friendly tourism development. Or, in any case, should show the distortions 
caused by projects which are not exactly environmentally friendly. At the same time, when in 

so many countries, we are seeing the crisis in the countryside and the rural world with what 
has been called an 'empty country', we must show how sustainable tourism can be a powerful 
resource for territories threatened with abandonment. 

 
 
2. Objectives (max. 100 words) 

 

To identify the basic approaches of what should be a public policy that develops responsible 
tourism throughout the territory. To identify practices and examples in this regard.  

 

 
3. Main points of discussion (max. 150 words) 
 

● How to take advantage of cultural resources, landscape, gastronomic, etc., and  turn 
them into development factors. 



 

● How to avoid tourism from disrupting local life and upsetting balances.  
● Tourism as wealth creation in the poorest sectors. 

● How to convert tourism into a permanent sector of the economy, not a fashion one, 
not a seasonal one. How to sell the attractions of a certain territory? 

 

 
 
4. Relevant documents (if applicable) 
 

 


